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Abstract:

Manju Kapur, onc of the most prolific women

writers of contemporary Indian Writings in English,
has established her niche as an artist par-excellence

.- in transforming the traditional image ofwomen. In
the novel Difficult Daughters Manju Kapur speaks
about the relentless sufferings of women
encompassing three generations in the annals of
India's struggle for independence. The women
protagonists in the narrative namely Kasturi, Virmati
and Ida epitomize thrcc phascs o { India's

l Independence Movements. The protagonist Kasturi,

Virmati's mother, symbolizes the pre-independence

l ern. Virmati, in quest of lasting solace, sceks refuge
in Nahan, the headquarters of Sirmaur. Virmati's

growing sensc ofiso lation leads her to enter into
arelationship, whichat length proves catastrophic.
It is none other than Ida, Virmati's daughter, who
recognizes her mother's futile struggle for identity.
Key words : Stratagems, niche, discomfiture,
disharmonizing, encompassing, Pproxy
parenlhood, acclimatize, tribulations, gawk.
Manju Kapur, on¢ of the most prolific women
writers of contemporary Indian Writings in English,
has established her niche as an artist par-excellence
in transforming the traditional image of women.

There isa paradigm shift in the narrative strulagems

of most of the women writers of contemporary

Indian Writings in English today. Perhaps this change

is effected by the Western feminist movements and

its influences on the contemporary Indian women
writers. The outmoded method of storytelling is
abandoned by most of the contemporary wrilers.

In conformity with the socictal renaissances, Most

ofthe contemporary writers have evolved alternative

paradigm ofnovel writing. Disharmonizing with the

conventional milicu of depicting women in frailty,
the contemporary writers in general have switched
over to the depiction of female characters in new
perspectives. In this context it is worth quoting
Meena Shivwadkar's assertionin her book Image
of Womeninthe Indo Anglian Novel that, *Tradition,
transition and modernity arc the slages through
which the woman in Indo Anglian novelis passing".‘
Manju Kapur, under the influence ofthe mismatched
repercussions of iradition and modernity, succeeds

to identify contemporary women's sufferings.

In the novel Difficult Daughters Manju Kapur
speaks about the rclentless sufferings of women
encompassing three gencrations in the annals of
India's struggle for independence. The women
protagonists in the narrative namely Kasturi, Virmati
and Ida epitomize three phases of India's
Independence Movements, "Set against the bloody
backdrop of partition, in the citics of Amritsar and
Lahore, Difficult Daughters remains'a powerful
portrait ofa society where shame is more important
than grief, pragmatism goes hand in hand with
superstition and a pregnant wife has to share a bed
with her mother in law."? The protagonist Kasturi,
Virmati's mother, symbolizes the pre-independence
eraand isdepicted asa victimofthe male-dominated
society. Kasturi, thoughan orthodox woman, settles
herselfwithin the shackles of married life. She wants
to up-bring her offspring according to her whims
and fancies, Kasturi never allows her children to
enjoy unrestrained freedom outside and instead she
wants her children to lead contended life within the
constraints of orthodox patriarchal family set-up.
However, Virmati, daughter of Kasturi, does not
want to be domesticated under the traditional
patriarchal dominance, Virmati, although a rebellious
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ABSTRACT

Digital Commerce is the most significant term in the current Covid-19 Pandemic. Digital commerce
is playing an important role in sustaining the economic growth of several developed and developing
countries in spite of worldwide lockdown. India is no exception. Digital transactions are increased at
greater extent in Covid-19 period as compared to the pre Covid-19 period. Due to Covid-19
Pandemic, the overall use of the intemet has increased. The transactions which were done manually
are now being done online. Cyber Crime and Frauds have increased due to unsecured use of digital
transactions. There is a need for continuous awareness regarding cybercrime and frauds. This paper
aims to discuss the increased graph of Cyber Crime and Frauds in digital Commerce during

Lockdown due to Covid-19 Pandemic.

Keywords: Digital transactions, Covid-19, Pandemic, Prevention, Lockdown

Introduction

India has the 2" Jargest intemet population in the world. In India, during the lockdown period digital
transactions have increased tremendously. According to the RBI Report, "The share of digital transactions in
the total volume of non-cash retail payments increased to 98.5 per cent during 2020- 21, up from 97.0 per
cent in the previous year." The covid-19 pandemic has accelerated the digital transactions and digital
payment methods such as UPI, credit/debit cards, mobile banking, etc., across the country. But, Digital
Commerce has an obstacle to Cyber Crime and Cyber Fraud. Cyber crime is also increasing with the
increase of digital commerce, Cyber crimes have no borders and have evolved at a pace at par with
emerging technologies. The most targeted sectors for cyber crime and fraud are banking and finance, In the
Covid-19 pandemic, most of the services are moving to the internet, hence, risk is extended to other sectors

as well.
Data of Cyber Crime During Covid Pandemic

As per the data maintained on National Cyber Crime Reporting Portal, total 3,17,439 cybercrime incidents
and 5,771 FIRs have been registered from 30 August 2019 to 28 February 2021 in the country. It includes
21,562 cybercrime incidents and 87 FIRs in Kamataka and 50,806 cybercrime incidents and 534 FIRs in

110 | Website — www.aadharsocial.com  Email - aadharsocial @ gmail.com.
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Abstract

All learning institutions pre-maturely closed on 20 Margh 2020 and all Indian citizens advised to seli-

isolate mean quarantine in a bid to contral the spread of COVID-19.
iversities not only interrupts the teaching for students around the world:

The closure of schools. colleges and un
have been postponed or ¢ ancelled.

the closure also coincides with a key assessment period and many cxams

ts are perhaps thought to be less important and many have been simply cancelled. But their

[nternal assessmen
ogress for families and teachers. The loss of this information

point is 10 give inforinalion about the child’s pr
delays the recognition of both high potential and learning difficultics and can have harmful long-term

consequences for the child.
vealed that there is likely to be a drop in the pass pereentage of See sndoey &

Results of this research paper re

Higher Secondary school students in this year's examinations.

Keywords: COVID-19, Minister of Stes, Government of India, validity and reliability

Introduction

Around mid-March 2020, the Government of India through the

1o that all schools, colleges and universities would close indefinite

Minister of States has announced at a press

ly amid fears ol the Coronavirus

briefling
(COVID-19) outbreak that had rcpmicdlv ravaped mosiARIEO .fﬁiﬂ"“ﬂﬂiwd States of America ltaly, Spain
and other parts of Europ2 and Africa, Assoclate Pm'e”“
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ABSTRACT

Consumer behavioris the s b
(hey use 1o select, s-:ct:‘:'.l;nl:‘:lih::‘::; u:. 1.“'::1\1{!-.1;.!,& e (_:rgan'lr.ulit'ms and the 'pr_uccsscs
and the in‘ll‘muls that these l\l'l'!l.:.l!‘i\‘».k‘ﬂ l1}1 »p.ﬁ:‘ HBRSREVIEER t:xpl.:ru:nccs, {." ideas t0 satisly needs
from psychology. SNCE ey snchl'.‘ ';nlle“ Inn ’lh-.' consumer and society. 1l hlends clements
Jecision-making process of lmwr; l;ulh“fm;? QL;\ e g gt o umlcrs_t:n:nd o
individual consumcrs such as cicn;:;w |".".'~ .“u Ay :}nd in groups. .“ studics characteristies of
peaple’s wants. It T DREPIMES and behavioral \'a\'!a'nlcs in an atiempt 10 understand
| eference groups, and i iq;‘:?s‘"-tdh]"{“?ts on _l'l}c consumer from groups sz{ch as family. fricnds,
it in'-]mclhol‘ dissimi.l;ﬁ- o :lmu‘.ﬂ. This cmwncal slm}y contributes 10 2 vital comprehension of

S ik ‘d» « n C(.l‘l‘.SlI.l‘ll\:I' hu}'mg behaviors. ] -
deeply analyzed. i fa':u;i‘:::f:““1\‘3}'.1‘3\‘.}% in clectronic home ap_plianccs n"tarkct in inc%m are
markets ¥ inda have bcg“n luakah. :\‘llwung the consumer hcl}m-‘tf)r in clectronic home _apphanccs
this study designates that, av ‘i‘; ﬂﬁl the cm?mc:ﬂ study ’ul' this rc'scarch.'lhc key findings of
with the self aeier;t1ini:1-; A C_f-ll ‘- the set tjl self determining 'vanable are wguk’ly assocna_tcd
tactors along witl e *“‘_3_" e. The pml'oundl analysis 111511}1tles those social :_:lnd physica
. g Wil ‘}"{“L‘-Ul‘-g mix elements are sturdily associated with consumer buymng behavior.
The consumer decision making rules discovery is made mssiblc through these analyses- The
liances retailers in comprehending

consumer behavior and enhancing the catisfaction of the consumers-

[ntroduction .
Consumers or the Customers arc valuable

assets for any organization. Consumet isan individual
or group of individuals who select, purchase. use, ot
digpose of prnducls‘ cervices. ideas, of expericnees 10
satisfy needs and desires. 1 ather words, Consumers
are the eventual destination of any products o
services. The study of these individuals. groups, or
organizalions js what we call Consumer behavior.
The processes by which (hese organizations select.
secure,  an dispose of  products. s?wices-
experiences. OF jdeas 10 satisly needs and the impacts

that these pProcesses have on the consumer and society. = o :
It blends clements from ps).'cl‘.nlngy. sociology. social anthropology and economics. It auempts -

i m— (he buyer decision making process. both indi\:iduul‘ly and in groups. It studics
s of (ndividual consumers such as demographics and behavioral variables i an
atlempt 10 undersland pcupjc's wants. It also tries lﬂ-ass?ss influences on the consumer from
I as family- (riends. reference groups. and sociely gencral, Customer behavior study 18
iying hehavior, with the customer playing the three distinet roles of uset.

2012). fthe company in India wants {0 attain commercial SUCCEss
¢ market, 1! is important that its managers have to comprehend
consumer behavior. The association between consumer behavior and marketing  swategy s
- ccenwaled because (he success of companies’ markeling strategics depends upon managers’

understandings of consumer fehavior. : ;/""" ______
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Introduction:
Py CXPCTiClICL:h \\"’i‘llll*llrzuigtf:;::[_urflil‘,t f Customer Rf:lzllionship Mufkclin:g is to build p‘c;siti\r:c
R . ' eep 'l!u:m S:\I.IS!ICL'I and happy- Customer Relationship
! S ¢ principles, practices and guidelines thatan organization follows when
interacting with its customers. The whole relationship encompasses direct interactions with
customers through sales and services. ‘T'o enhance the customers overall experience Customer
Relationship Management plays a vital role.

Customer Relationship Management is the branch of management that centers on
its associated principles (0 work for achieving the strategic
relationships. and better manage

hips. with all the stake holders like customers, dealers. distributors, supplicrs

Roger Joseph Baran and Daniel P. Strunk in the book; Principles of
ement: CRM is about cffectively managing the customers with

claborating the term and putting
objectives. CRM allows an organization 10 forge new
existing relations
and others. According 10
Customer Relationship Manag
the greal care 10 satisfy the CustOmers:
- . I
Management is the concept of @ planning and a structure o \
manage the relationship with individual customers. A CRM tool allows a business 10 manage
oot relutionships ina structured and organized way by using software that is normaflv I
demand, in the cloud. Customer Relationship Management isa systerh
1s with current and future customers. IL involves use of -
: %

¥'s interactio!
automate and synchronize sales. marketing, customer service .
1

Cusfomer Relationship

\d

cus
hosted inhous¢e or on

for managing @ compan

(0 Qrganize.

fechnology
hnical suppert:

activitics and tec
jonship Management provides leverage i the following areas like: i \
enquiries and leads. L -.
ith prospecets and current cuslomers.

Customer Relat
1) Manuging customer
2 Managing cmnmunicution w
3) Market Gegmentation. |
4) Managing promotions 4t
5) Managing account of loyd
f making custome
d for their bus

J marketing campaigns.

| customers.
e easiest way o rs fecl more valued and part of two=way relationship s to
1 make them feel value 1ess and loyalty., To create value and increasc

1|

o

continual
o 1%&&5 Pro!ess@ii'_—
M. S. Nagarkar
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ABSTRACT

Consumers are deeply concerned about the impact of COVID-19, both in terms of health and economics. The general
public responds in a number of ways, with opposing approaches, behaviours, and purchasing habits. People all
throughout the world are terrified as they try to adjust to a new normal. The COVID-19 pandemic, as well as the
lockdown and social distance orders, have disrupted consumer buying and their behaviours. Consumers are learning
how to form and maintain new habits. The major goals of study are to look into customer purchasing habits. The
primary data was collected from customers via a Google Forins questionnaire, with a sample size of 108 respondents
and a convenient sampling method is used. The Covid-]19 problem was completely halted because to consumer
purchasing behaviour. The global pandemic of Covid-19 has wreaked havoc on the global economy and healthcare, as
well as creating anxiety among billions of people. The major findings of this study indicated that the consumer
behaviour is very much changed and consumers have started spending more on essential and health related goods.

Keywords: - COVID-19, consumer behaviour, Online Service, Investment, Lockdown.

Introduction

The world has been touched by the covid-19
pandemic. It has had an impact on people all
across the world. People, communities, brands,
and companies have all been affected by the
pandemic and lockdown. People's daily lives
have changed in unimaginable ways all
throughout the world. However, as businesses
try to discover answers, it's crucial to
remember that Global Consumers were already
changing at a breakneck pace. This process is
moving faster than anyone expected. As a
result of the crisis, India's consumer
optimization has decreased. Customers have
continued to be concerned about their own and
their families' health and safety when
limitations begin to be lifted. Online shopping
for practically everything increased as essential
items and in-house entertainment increased,
They have gradually adopted digital and legs-
physical contact activities while at home, such
as viewing online streaming shows and using
online payment systems, which they wish to
continue post-COVID-19 pandemic, Consumer
shopping habits have changed as a result of the
lockdown, with consumers spending more on
health and hygiene products, attempting to
limit product availability, and opting for home
delivery rather of physical store visits. The
current crisis jg affecting consumer choices for

brands and categories, as well as purchasing
behaviours and expenditure. This pandemic has
created an unexpected scenario.

In the space of a few weeks, the virus is
reshaping the consumer products market in real
time, hastening long-term primary trends. New
habits created now, according to the research,
will last beyond the crisis, forever affecting
what we value, how and where we shop, and
how we live and work. This situation is still
evolving; but, by identifying current trends, we
can evaluate what consumer products
manufacturers should do now to prepare for the
future. COVID-19 was causing concern among
consumers, both in terms of health and
economics. People respond in a variety of ways
and have a variety of purchasing habits. People
respond in a variety of ways and have a variety
of purchasing  behaviours. People all
throughout the world are terrified as they try to
adjust to a new normal, As individuals evaluate
what this crisis means for them, but more
importantly, what it means for their families
and friends, as well as society as a whole, fear
levels rise a risky situation causes human
behaviour to shift in unexpected directions,
with other parts of behaviour remaining
constant, Because the COVID-19 pandemic is
not a typical crisis, several methods were
implemented to restrict the disease's. spread,

Special Issue on Receny Research Trends in Management, Science and Technology (August 2021) 1695
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Abstract :On the 29th of July 2020, the Government of India approved the National
Education Policy 2020. The new National Education Policy (NEP) 2020 will bring ambitious
changes that could transform the education system. In the months and years ahead, the
reduced successful implementation of this policy will show a paradigm shift in the education
sector. The government hopes to make schooling accessible to all with the support of NEP
2020. The aim of the policy is to reduce the dropout rate among students. This is provision of
equitable and inclusive education. The policy's implementation, on the other hand, will begin
immediately, with the Ministry of Human Resource Development in India being renamed the
Ministry of Education. Other implementations will be phased in over the next few months.
That is to say, there have been numerous substantial changes involving over 100 action
points. The entire New Palicy, on the other hand, aims to reform the educational system by
2040. But the key here is good implementation and execution. This research will throw light

on the significance of new educational reforms and ‘positive and negative aspects of NEP
2020.

Keywords:NEP 2020, School Education, Higher Education, Multidisciplinary, Privatization.

Introduction :

After 34 years, the Union Cabinet of India approved the National Education Policy
2020 (NEP 2020), which supersedes the preceding National Policy on Education, 1986. By
2021, this policy intends to completely alter India's educational sector. NEP 2020 includes
revolutionary improvements in the country's schools and higher education institutions. In
both rural and urban areas, NEP 2020 will provide a comprehensive framework for basic
through higher education, as well as vocational training. The new policy aims to improve the
country's educational framework and orientation in the next few years. This new education
policy intends to achieve universal education in India by 2030, with a gross enrolment ratio
of 100% for school education and 50% for higher education by 2025. Given that there are
over 350 million Indians in school or college today, the NEP calls for a massive
implementation that has never been attempted anywhere else in the world.
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ABSTRACT .
SBI was the largest bank and number one in ranked in market share of Deposits,
Advances, Branches and Employees before Merger. On 1* April, 2017 the Government
merged all the five associate banks namely State Bank of Hyderabad, State Bank of
Travancore, State Bank Mysore, State bank of Patiala and State bank of Bikaner and
Jaipur is merged in State bank of India with Bhartiya Mahila Bank. Due to Merger the
area of service of SBI is more widened than Pre-Merger. After the 3 years of merger, the
rvices through 22,141 branches, 58,555 ATMs

Merged Entity SBI is now providing its services through 22, nches
it & Withdrawal Machines CDMs & Recyclers) to the

& ADWMs (Automated Deposi : Machines CL cycl
44.89 crore customers. The benefits of Merger of SBI ar'e’_ggtgi_n'g'f’tioyj?;_."If_l;_’i'srcsearch
fier three year of merger. It is analyzed

paper focuses on the impact of Merger on SBl a
igating towards predefined goal or not. This research paper

whether merged entity is navi
is comparatively analyzing the branches, employees, ChStorers: And financial
performance and position of SBI through Pre-Mergerperiod and Po St_-Mergerperioﬁ.

KEYWORDS :
SBI, Merger, Associates Bank, NPA, Net Profit.

1. INTRODUCTION | :
The Banking Sector is the backbone of Indian Economy. The Indian banking

system is now consists of 12 public sector banks, 22 private sector banks, 46 forei
urban cooperative banks and 96,000 rural cooperative banks in addition to coo crative
credit institutions. As of August 2020, the total number of ATMs & ADWMs I:n India
increased to 2,09,110. Indian Banking Industry currently has a total of 136.412 £ iiidhas
in India on Dec 2016 aqd 15,71,440 employees on 31* March 2016 ax;d' nearly 171
branches abroad. According to Reserve Bank of India (RBI), Tndian BankmglndllStTY
zz::g:f)ﬁl; ?%i fi‘gi;!tg ;ngOSltt oft: Rs.140.20 lakh crore and bank credit of Rs, 102.19 lakh
22.84% in Deposi{s 2665 '%:ji;AgS;ig ;l:sle market share of State Bank of India (SBI) Was
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 ABSTRACT _
ent Covid-! 9 Pandemic. Di gital commerce
with of several developed and developing

Digital Commerce is the most significant term in the curr
actions are increased at

is playing an important role in sustaining the economic growth 0
countries in spite of worldwide lockdown. India is no exception. Digital trans

greater extent in Covid-19 period as compared to the pre Covid-19 period. Due to Covid-19.
transactions which were done manually

Pandemic, the overall use of ‘the intemet has increased. The hi _ nu
unsecured use of digital -

are now being done online. Cyber Crime and Frauds have increased due to :
ness regarding cybercrime and frauds. This paper. -

transactions. There is a need for continuous aware ne and frauds |
aims to-discuss the increased graph of Cyber Crime and Frauds in digi_tai:_Cor_qmq'n’:e__du.:ring :
Lockdown due to Covid-19 Pandemic. i i 1

Keywords: Digital transactions, Cd\dd—iQ,Pandémic,Pr.evcn.tién_,_'_['.ockdqwﬁ__ S

Introduction : i g
he world. In India, during the lockdown period digital
¢ RBI Report, "The share of digital transactions in
98.5 per cent during 2020- 21, up from 97.0 per
ransactions and digital

[ndia has the 2™ largest intemet population in t
transactions have increased tremendously. According to th

the total volume of non-cash retail payments increased to
cent in the previous year." The covid-19 pandemic has accelerated the digital t
payment methods such as chit cards, mobile banking, etc., across the country. But, Digital

UPI, credit/d
Commerce has an obstacle to Cyber Crime and Cyber Fraud. Cyber crime is also increasing with the
increase of digital commerce. C

yber crimes have no borders and have evolved at a pace at par with
emerging technologies. The most targeted sectors

for cyber crime and fraud are banking and finance. In the
Covid-19 pandemic, most of the services are moving to the internet, hence, risk is extended to other sectors

as well.
Data of Cyber Crime During Covid Pandemic

As per the data maintained on Na tional Cyber Crime Reporting Portal, total 3,1 7,439 cybercrime incidénts
and 5,771 FIR§ han: bf:en registered from 30 August 2019 to 28 February 202 1 in the country. It includes
21,562 cybercrime incidents and 87 FIRs in Kamataka and 50,806 cybercrime incidents and 534 FIRs in

110 , Website — www.aadharsocial.com Email - aadharsocial @ gmail.com.
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